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| into Connecticut's ‘million dollar mile’ 
came a young intruder with nothing 
but his name...and his name was 


seasasnnonconncod 


He was 

more than 

a boy. 

He was 

not yet 

a man. 
Dangerously 
in-between... 
and between 
three 

girls! 


TROY CLAUDETTE KARL and Parrish’s three loves... 


DONAHUE = GOLBERT ~ IALDEN = ocan sAccer [CONNIE STEVENS DIANE MEBAIN SHARON HUGUENY 


FROM THE NOVEL BY MILDRED SAVAGE © MUSIC BY MAX STEINER © WRITTEN, PRODUCED AND DIRECTED BY DELMER DAVES TECHNICOLOR* From WARNER BROS 


MAT 402 —4col.x 115% inches (652 lines) 


” STARRING 


e SEE DETAILS TALENT SEARCH CONTEST: PAGES 2-3! e 


All material in this pressbook hos been approved under the MPAA Advertising 
Code, o self-regulatory procedure of the Motion Picture Association of Amarica. 


Warner Bros. 


Fairchitd 


Screen, TV Roles Are Top Prizes . 


In Nation-wide ‘Parrish’ Promotion 


One of the biggest promotional tie-ups ever made for a motion picture, involv- 
ing more than $500,000 in advertising and merchandising expenditures, was 
announced in mid-Mareh by Warner Bros. and the Fairchild Camera and In- 
strument Co. in conjunction with forthcoming release of “Parrish” and the 
introduction of Fairchild’s new Cinephonic 8mm. home sound movie camera. 
Inspired by the young stars of “Parrish”—Troy Donahue, Connie Stevens, 
Diane McBain and Sharon Huguenny—the tie-up is built around a national 
Warner Bros.-Fairchild Talent Search. Any man, woman or child in the Unit- 
ed States may enter the Talent Search by submitting 50 to 100 feet of Cine- 
phonic Sound Color film showing a brief performance by the participant. 

The grand prize will be a 10-week Warner Bros. contract and guaranteed ap- 
pearance in a Warner Bros. feature or TV film. Second and third prizes will 
each be a free trip to Hollywood and an appearance in a Warner Bros. TV pro- 
duction. The next 22 winners will receive Cinephonic 8 Cameras and Projec- 
tors. Fairchild has already dramatically acquainted its dealers across the 
country with the Talent Search by means of a colorful 17” x 14” announce- 
ment brochure—pages from which are reproduced at the left. In addition to 
extensive national magazine full-page advertisements, national TV spots and 
personal appearance tours, participating dealers will receive newspaper pub- 
licity kits, direct mail pieces, and such in-store aids as entry blanks, life-size 
cutouts, counter cards, background displays, streamers, arrows, tents, decals, 
and colorful brochures giving complete details and rules concerning Talent 
Eearch Acquaint yourself with the impressive scope of this promotion—a few 
of the highlights of which appear on these two pages—and ten CONTACT 
YOUR LOCAL FAIRCHILD DEALER IMMEDIATELY TO LAUNCH YOUR 
SEARCH. Deadline for entries is August 31, 1961. 


National Magazines 


The full page ad shown in the brochure 
pages at the left and reproduced on page 3 
is bringing this Warner Bros.-Fairchild pro- 
motion to the attention of the entire nation 


as it appears in the country’s top magazines. 
National TV Ads 


It has already appeared in: 


LIFE (May 5) 

SEVENTEEN (May) 

The New York Sunday News Maga- 
zine (April 16) 

The Chicago Sunday Tribune Maga- 
zine (April 23) 

The Los Angeles Times Sunday Home 
Magazine (April 23) 

The Philadelphia Sunday Inquirer 
Magazine (April 23) 


Warner Bros. Studio has pre- 
pared for Fairchild exciting 
TV film ads to be slotted in 
prime time in 40 markets 
across the country. This na- 
tional TV advertising cam- 
paign will be supplemented by 
vairchild dealer TV announce- 
It is now appearing or will appear shortly in: ments available free. 

Modern Photography (June) 

Photoplay (June) 

U. S. Camera (June) 

Better Movie Making (July-August) 

Popular Photography (July) 


Personal Appearances 
SE 


Details are now being worked 
out for a projected tour by the 
young stars of “Parrish” fea- 
tured in the Talent Search 
merchandising campaign to 
make national key city per- 
sonal appearances in con- 
junction with the release of 
“Parrish.” 

The young stars—in theatre 
and camera and department 
store appearances and in in- 
terviews — will plug both 
“Parrish” and the Warner 
Bros.-Fairchild Talent Search. 


. 
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© 1961, Warner Bros. Pictures, Inc. 


TALENT SEARCH 


Your own theatre screen can play a major role in assuring 
your successful promotion of the Warner Bros.-Fairchild 
Talent Search. The Warner Bros. Studio has prepared a 
special 35mm. Talent Search trailer which will familiarize 
your audiences with the outstanding opportunities this 
unusual promotion offers them as well as the simple rules 
governing it and the assistance they can receive from you 
and their Fairchild dealer. 

Order your Talent Search Trailer now from: 


Campaign Plan Manager 
Warner Bros. Pictures Inc. 


666 Fifth Avenue, New York 19, N. Y. 


Fairchild Publicity Kits 


by loeal dealers. 


oom pecial Theatre Traile races) 


Participating Fairchild dealers have received elaborate publicity 
kits with which to implement their Talent Search campaigns. 
These publicity kits include a selection of stills featuring the four 
young stars of Parrish (as shown above), prepared press releases 


and mats adapting the national magazine advertisement for use 


IT’S HOLLYWOOD'S BIGGEST Until now, you 
SEARCH FOR NEW TALENT hadtobe “lucky” 
IN YEARS! to be seen by a 
Hollywood talent scout. But today, you can be sure 
of a chance to catch the eye (and ear) of the top 
judges in movieland—without ever leaving home! 
Entering this fabulous talent contest is as easy as 
acting in front of a home movie camera. In fact, 
that’s all you do! 


MAKE YOUR OWN SCREEN This is the amazing 
TEST WITH THE 8mm camera that 
FAIRCHILD CINEPHONIC® captures both action 
and sound right on the film. You can talk, laugh, 
even cry in your “scene’’—it’ll all be on film. Just 
like Hollywood! 
Get your friends or family to help you make your 
Cinephonic “screen test.” They'll have as much fun 
filming it as you have acting in it. 


YOU DON’T HAVE TO OWN If you don’t own a 

A CINEPHONIC CAMERA Cinephonic camera, 

TO ENTER your Fairchild deal- 

er will arrange to rent you one by the day or week 

for a very nominal charge—specially so you can 
enter this contest. 

He'll also make available a Cinephonic sound pro- 


THE METEORIC RISE of these young stars of “Parrish” (/. to 7. Connie Stevens, Sharon Hugueny, Diane McBain, Troy Donahue) 
shows the tremendous opportunity that awaits anyone who has real talent—and can prove it. Here’s your chance. 


You can win a 
Hollywood contract 


—even if you've never acted before! 


“Tf you've ever 
dreamed of being 
in pictures —here’s 
your big chance!” 


says TROY DONAHUE 
star of WARNER BROS, forthcoming release 


“PARRISH” 


TECHNICOLOR ® 


jector at a modest rental, so you can enjoy showing 
your screen test to your friends and family before 
you send the film to Warner Bros. in Hollywood. 


FAMOUS TALENT SCOUTS Warner Bros. is 
WILL JUDGE ENTRIES looking for the new 
IN HOLLYWOOD ¢tars_ of tomorrow. 
All films will be carefully reviewed, and winners 
decided solely on the basis of acting promise. 
Final judges will be Solly Baiano, Warner Bros. 
Casting Director, Harry Mayer, Talent Executive, 
and Delmer Daves, Producer-Director of “Parrish.” 
This is truly the 
chance of a lifetime 
for anyone who has 
talent, and wants to 
do something with it 
at last. 


Fill in the coupon, and mail it 

today. You will receive without 

obligation, by return mail: 

ye ENTRY BLANK and complete 
contest rules. 
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child dealers in your area. 
how / CONTEST CLOSES AUGUST 31, 1961 
sl abl 1% 


& An autographed picture of Troy 
Donahue and Connie Stevens. 


ANYONE CAN ENTER THE 
WARHER BROS.- FAIRCHILD 


TALENT SEARCH 


inspired by the exciting 
young cast of “Parrish” 


st A 10-week Warner Bros. 


‘ E fi 
contract with options, 
prize °° Pee 
with guaranteed 
appearance in a Warner Bros. feature 
movie or TV production, 


nd rd An appearance in 
29 


a Warner Bros, TV 
production, plus 7-day all-expenses- 
paid trip to Hollywood. 


Ath 9 5th A Fairchild 
to Cinephonic 8 Camera 


and Cinephonic Projector. 


Mail today to 
WARNER BROS.-FAIRCHILD TALENT SEARCH 
BOX 85157, HOLLYWOOD 27, CALIF. 


Address. 
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This is the national 


if appeared in the 


Talent Seareh I-Sheet 


Search. 


THIS FULL-PAGE AD child promotion and 


APPEARS (8 LIFE 
SEVENTEEN and many 
other aational magazines 
and sewspapers. 


attention of everyone. 


Sheets from: 


Order the Talent Search Special One- 


Campaign Plan Manager 
Warner Bro:. Pictures Ine. 


666 Fifth Avenue 


Featuring a large reproduction of the 
comprehensive national magazine ad, a 
special one-sheet has been prepared by 
Warner Bros. to spotlight the 


Talent 


Printed in striking color and incorporat- 
ing key art and credits from the “Parrish” 
ads, these posters can dramatically bring 
the Talent Search, the Warner Bros.-Fair- 
Parrish” 


to the 


Three special Talent Search slugs 
have been prepared for use with 
your regular “Parrish” newspaper 
ads. The l-column and 2-column 
ad slugs are shown at the right. The 
2-column slug is also available in 3 
columns. Order your free mats of 
these three slugs from: 


magazine ad described 
on page 2 which drew 
ever 20.000 inquiries 


less than a week after 


May ith issue of LIFE! 


Special Ad Slugs 


Sas ames, 
YOU'CAN WIN A 
MOVIE*CONTRACT 


in Warner Bros.-Fairchild 


TALENT SEARCH 


See theatre manager or your 
nearest Fairchild dealer for details 


New York 19, N. Y. 


Campaign Plan Manager 


Warner Bros. Pictures Inc. 
666 Fifth Avenue 
New York 19, N. Y. 


HOLLYWOOD:MOVIE CONTRACT 
in Warner Bros.-Fairchild Talent Searct 


Ask-the theatre manager or your nearest Fairchild dealer for details! 
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See theatre manager or your nearest Fairchild dealer for details 


Pocket Book 


» On sultry suinmer day a young man looks out across 
| the fertile Delds of a tobnere plantation. 


_ His name is 


Parrish. 


His first wemplation is te run--trom the binding sus, 
‘the tension of a valley seathing with the mrotal coaticts 
of a land war. But he will Slay. And becavee of him the 
valley will Gever 88 the same. 


Then there will be the lempintion af love. Many 
women will love hint, Each, lke generays, pre- 

 Wiscuens, Htean- year-old Lucy, has something 

te give. Each, like the hot-biosdad aristocrat 
‘Aisen Post, wants mere than fave in return. 


And there will be the temptation of wealth 
‘god power, olfered by a millionaire tyrant 
whe wants te qwn people as well as lend, 


Parrish. ¥ 
arrisn. 

fest sighisen new—unsure, innocent, 7 
alone. But in the violence af ambitien @ 


aod the scorch ef passion, that hoy 
will be forged inte = man. 


The original hard-cover edition of “Parrish” by Mildred Savage was 
enthusiastically received by literary critics and was a Literary Guild selec- 
tion. Pocket Books has now released a Giant Cardinal Edition of the best- 


selling novel as a paperback. 


The full color cover provocatively features Troy Donahue and Connie 
Stevens in an embrace and hard-hitting copy crediting the Warner Bros. 


Technicolor production. 


Contact local bookstores and paperback dealers to arrange for counter 


and window displays and tie-ins to bring both the book and Warner 


9 


Bros.’ exciting romantic drama to everyone’s attention. 


Seeger Television 
RE Sa TE 


Take full advantage of the national popularity of 
Troy Donahue, Connie Stevens and Diane McBain 


Exploitation 


Baby 
Photo 


Contest 


Emphasizing the youthful appeal of 
“Parrish” by spotlighting its four 
young stars, a special 3-column con- 
test mat has been prepared for your 
use in local newspapers. 


The mat consists of starheads of 
Troy Donahue, Connie Stevens, 
Diane McBain and Sharon Hugueny 
—numbered I, 2, 3, 4 and properly 
identified in the entry blank—and 
baby photos of the same four—let- 
tered A, B, C, D. Contestants are 
simply required to match the stars 
with their baby photos. 


(Before reading further, try to pair 
the stars and photos yourself. Then 
check with the correct answers be- 
low.) You can offer passes to your 
engagement of “Parrish” or addi- 
tional locally promoted merchan- 
dise as prizes. 


The correct answers are 1-D, 2-B 
3-C, 4-A. 

Order your “PARRISH” CONTEST 
MATS now from: 


Exploitation Manager 
Warner Bros. Pictures 
666 Fifth Avenue 
New York 19, N. Y. 


_ 


oon dicen esarcoaparrinnsns bac Masoud a Pair These Young Parrish Stars With Their Baby Photos-And WIN! 


Eye” TV series and bring “Parrish” to the attention 
of local TV audiences by using the six provocative 
TV trailers which have been prepared for the film. 
Two one-minute and three 20-second trailers and one 


10-second spot — with “open ends” so that local 
announcers can fill in your theatre and playdate 
information — are available FREE at your Warner 
Branch. 


Trailers 


Bringing your screen alive with the turbulent 
youthful romantic drama that is the sub- 
stance of “Parrish,” a regular production 
trailer and a teaser trailer have been pre- 
pared. 

The unique teaser trailer is introduced by 
Troy Donahue who presents the beautiful 
young stars who are the “three loves of Par- 
rish.” Order these trailers new from your 
Warner Branch. 

PLAY YOUR TEASER TRAILER TEN 
DAYS TO A WEEK IN ADVANCE OF THE 
PRODUCTION TRAILER. 


RS ET RA | 


ENTRY BLANK 


| EAL ETA LEE ITE TRE EEE 4 
Radio Troy Donahue 


Eight ticket-selling radio spot announcements Connie Stevens 


have been prepared on a single transcription 


record and can be effectively coordinated with . 3. Diane McBain 


Gi. gee een 3 ees : 
your “radio-active” exploitation campaign (see 


page 6). 


4. Sharon Hugueny 


You ean obtain the transcription of the four 
one-minute and three 20-second radio spots 


FREE from: Name 


Address 
THADDEUS SUSKI PRODUCTIONS Troy Donahue, Connie Stevens, Diane McBain and Sharon Hugueny are the four bright young stars who with 
165 West 46th Street Claudette Colbert and Karl Malden head the cast of Warner Bros.’ PARRISH, the Technicolor romantic 
New York 36. N drama<openinah.. eee ata heusn es seer er a Theatre. If you can match the baby pictures shown above 
ew York 36, N. Y. with the proper young star you can be a winner. Prizes include? ...c:c:c:c:ooseueneooen Fill in the entry blank above and 
_mail it to: PARRISH CONTEST wu ccccssnnmmmmnn (designate either theatre or newspaper). Enter now! 
SLE RE LS ES ELE EE ETNIES FEAR ERE Ae PIRES a RO ASS RT ITN GG ABR Ej ORE TR EGE LAIST II DI EES: Sf 
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Cigar Stores 


Still No. 858-326 


Bicycle Shops — Still No. 858-335 


Exploitips 


e POOL PARTIES: Since some of the 
explosive romantic action in “Parrish” 
takes place around the swimming pool 
of a “boatel,” the proprietors of a local 
swimming pool or beach may cooper- 
ate with you in sponsoring a ‘‘Parrish 
Pool Party” for teen-agers. 


e CIGAR BAND COLLECTORS: 
Cigar band collecting has long been a 
popular hobby, award passes or other 
suitable prizes for the person present- 
ing the largest collection. 


e LOCAL FAN CLUBS: Contact local 
Troy Donahue, Connie Stevens and 
Diane McBain fan club chapters, invit- 
ing officers to a special screening or 
setting up a special screening for all 
members. 


e CONNIE STEVENS RECORDS: 
Play Connie Stevens records—and the 
“Parrish” sound track album—in your 
lobby in advance of your release of 
the film. 


e BRIDE OF THE MONTH: ‘“Par- 
rish” is highlighted by two wedding se- 
quences. In cooperation with a local 
newspaper or TV station and _ local 
merchant sponsor a contest to select 
the local “Bride of the Month” timing 
the announcement of the winner to 
your premiere date. 


e TEEN-AGE FASHIONS: With the 
emphasis “Parrish” places on teen- 
agers, local dress shops should be in- 


Thunderbird — Still No. 858-875 


These six scene stills selected from “Parrish” can 
provide you with excellent opportunities for window 
tie-ins with local merchants. Prominently featuring 
stars of the motion picture, these 8 x 10 stills com- 
bined with posters or other advertising accessories 
should make effective window displays. Order the 


required stills from National Sereen Service. 


Youth Groups — Still No. 858-68 


terested in window displays emphasiz- 
ing teen-age fashions, illustrated with 
seene stills from the film. 


@ YOUNG STAR LOBBY DISPLAY: 
Using 8 x 10 starheads or blow-ups of 
the four young stars prepare a special 
lobby display board which emphasizes 
the teen-age romance of “Parrish.” 
The copy used in the teaser ad cam- 
paign provides a provocative theme. 


e TV EDITORS AND STATIONS: 
Troy Donahue and Diane McBain are 
starred in “Surfside 6” while Connie 
Stevens stars in “Hawaiian Eye.” Bring 
them and their co-starring appearance 
in “Parrish” to the attention of local 
TV columnists and the stations which 
carry these shows. 


e PICK THE GIRL CONTEST: Ap- 
preach local high school or community 
papers to conduct a contest for teen- 
age boys inviting them to put them- 
selves in Parrish’s position and choose 
between Connie Stevens, Diane McBain 
and Sharon Hugueny with passes and / 
or suitable prizes for the boy (or boys) 
giving the best reasons for his choice. 


e YOUTH FARM GROUPS: Since 
“Parrish” is set against an agricultural 
background, invite representatives of 
local 4-H or Future Farmers of Ameri- 
ca groups to be your guests at an ad- 
vance screening or your first perform- 
ance. 


Merchandising Tie-Iny =-—- 


Bridal Shops — Still No. 858-313 


Farm Implements 
Still No. 858-333 


The striking autographed photo of Troy Dona- 
hue shown below can play an important part 
in your campaign for “Parrish.” The actual 
autographed photo is 5 by 7 inches with a °4 
inch border at the bottom providing room for 
your imprint. You can distribute these photos 
in your lobby in the weeks preceding your 
playdate, at local high schools or teen-age 
haunts. 


Your check or purchase order should accompany 
your order. 


Price (postage paid) : 
$9.00 per 1000 $17.50 per 2000 
ORDER NOW from: 


MORRIS ROTHENBERG & SON 
2929 Atlantic Avenue 
Brooklyn 7, New York 


Fan Photo 
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Television & Radio = Activity 


The comprehensive and unprecedented television 
and radio campaign which has been prepared for 
“Parrish” spotlights the four young stars of the film 
in four unusual sight-and-sound presentations pro- 
duced for Warner Bros. by Fred Robbins, national- 


ly known disk Jockey and TV MC. 


TELEVISION: You can build an impressive 


television campaign locally around the two TV pro- 
motional aids available FREE to you. The first of 
these is a novel series of four split- screen interviews 
with Troy Donahue, Connie Stevens, Diane McBain 
and Sharon Hugueny. This split-screen presentation 
—showing the young star on the right hand side of 


the screen talking into a telephone—en- 
ables any local TV personality who con- 
ducts an interview-type show to “‘inter- 
view” the “Parrish” stars. (The local in- 
terviewers would appear “live” on the left 
side of the screen holding a phone and 
appearing to conduct the phone inter- 
view.) The sound track is open end so 
that the interviewer following a script can 
ask the questions which elicit the star’s 
filmed response. Each interview segment 
runs less than 5 minutes and is climaxed 
by a scene clip from ‘‘Parrish” 

A 10-minute TV _ featurette — “Star- 


Capitalize on Warner Bros. Records all-out cam- 
paign for the “‘Parrish* sound track album. This 
unique album, featuring Max Steiner conduct- 
ing his score for the film, has been distributed 
to disk jockeys and radio stations throughout 
the country and is already rapidly climbing in 
“hit song” listings. 


As part of Warner Bros. Records’ comprehen- 
sive promotion and merchandising campaign for 
the “Parrish” album it will be possible in most 
areas for you to arrange to receive a quantity of 
albums on consignment to be sold at your lobby 
concessions. Contact your local Warner Bros. 
Records distributor or Monroe Glassberg, 
Warner Bros. Records, 321 West 44th St., New 
York 36, N. Y. If you do not merchandise them 
in your lobby, approach local record and music 
stores to obtain eye-catching window and count- 
er displays—taking advantage of the provoca- 
tive display materials available through the 
record company’s representatives. 


SPECIAL OFFER: While the supply lasts, you 
ean obtain FREE OF CHARGE one “Parrish” 
album for programming in your theatre. You 
ean also obtain ten additional albums for use 
as prizes or give-aways at a cost of $15.00 
($1.50 each). Order your complimentary pro- 
gramming album and your ten prize albums 
from: 


Joel M. Friedman, Merchandising Director 
Warner Bros. Records Inc. 


4000 Warner Blvd. 


Burbank, California 


Your order for the ten additional albums must 
be accompanied by your check or money order. 
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Sound Track Album 


Views”—with Robbins interviewing the 
four stars on the Warner Bros. sound 
stage has a captivating informality that 
should win interest for “Parrish” and its 
young performers. The stars discuss their 
backgrounds, their ambitions and their 
reactions to their roles in the film. 


Order these unique TV business-builders 
from: 


Campaign Plan Manager 
Warner Bros. Pictures Inc. 
666 Fifth Avenue 

New York 19, N. Y. 


RADIO: Two equal- 
ly fresh radio pro- 


motions are also 
available FREE. More 
than 300 personalized tapes have 
been prepared in which the young 
“Parrish” stars greet leading disk jock- 
eys by name and supply appropriate 
weather and traffic information, intro- 
ductions to DJ shows, station breaks, 
etc. All of these taped program aides 
are personalized by the star’s mention 
of the particualr station’s call-letters. 
Contact your Warner Bros. field man 
to learn which stations in your area are 
covered by these tapes. 
Supplementing the personalized tapes 
is a special record featuring Troy 
Donahue, Connie Stevens and Diane 
McBain in spot commentaries (run- 
ning from 30-90 seconds) on such 
topics as “‘How I wake up in the morn- 
ing,”’ **My favorite sport,” “My favorite 
food,” ‘My favorite type of date,” *Ad- 
vice to girls,” ete. Local DJs will wel- 
come the opportunity to dress up their 
programs with these cameo comments. 
Order your disk now from: 


Campaign Plan Manager 
Warner Bros. Pictures Inc 
6.66 Fifth Avenue 
New York 19, N. Y. 


e Arrange a screening of ‘“‘Parrish” for disk jockeys and radio stations. 
Contact your local Warner Bros. Records distributor or district sales 
manager for promotional copies of the sound track album, 


e Arrange for local entertainment editors, key press and columnists 
to receive copies of the “Parrish” sound track album. 

e Obtain your FREE programming sound track album and order the 
ten additional albums from Warner Bros. Records, Burbank, California. 


e Arrange for the display and sale of the sound track album at your 
lobby concession on consignment from your local distributor. 
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Donahue Tops ‘Parrish’ Cast 


Troy Donahue and Sharon Hugueny are surrounded by an enthusi- 
astic mob of students who have volunteered to work in his tobacco 
fields when he makes a determined bid to break her father’s monop- 
oly in this climactic scene from Warner Bros,’ Technicolor production 
of “Parrish,”’ opening ........ At: PEE rectors tere Theatre. 


Mat 2-D_ Still No. 858-68 


THE STORY 


(Not For Publication) 


Ellen McLean (CLAUDETTE COLBERT) arrives at the 
tobacco farm home of Sala Post (DEAN JAGGER) in Con- 
necticut to report for her new position of companion and 
chaperon to his spirited and motherless daughter, Alison 
(DIANE McBAIN). Sala had not expected Ellen’s handsome 
19-year-old son, Parrish (TROY DONAHUE), would be 
living with her on the Post farm. There is immediate fric- 
tion over Parrish’s presence and Parrish uses this excuse 
to strike out on his own and take a job in the Post tobacco 


fields. 
Teet Howie (DUB TAYLOR), Sala’s foreman, teaches 


him tobacco growing and rents him a room in the big, old 
house occupied by Teet’s large family. Teet’s pretty sister-in- 
law, Luey (CONNIE STEVENS), slips into his upstairs room 
nights, and Parrish learns about love from her as he learns 
about tobacco from Teet. There are no secrets in Tobacco 
Valley, and when Parrish sees Ellen after many weeks she 
gently reprimands him and warns him that a girl who is 
always available may not necessarily be wonderful. His 
mother’s words later have a disturbing echo for Parrish 
when he finds she has been dating the powerful and un- 
scrupulous tycoon of the tobacco area, Judd Raike (KARL 
MALDEN). 


Alison Post, having learned her father objected to Parrish 
because of her, is more than eager to meet the good-looking 
stranger. She and Parrish fall quickly in love. Cold nights 
bring the wireworms out of the ground to eat the young 
tobacco plants and ruin one of Post’s fields. Raike’s spy 
system, headed by his sons, Edgar (HAMPTON FANCHER) 
and Wiley (DAVID KNAPP), soon informs him of Post’s 
difficulties. He buys up all the tobacco shoots available on 
other farms so Post will have none to replant his field. 


Judd Raike asks Ellen to marry him. A widow for 10 
years, she happily accepts. Parrish goes to work for Judd 
and moves into the Raike mansion, although he cannot 
stomach the hateful Edgar or the hard-drinking Wiley, 
who do not conceal their dislike for him. Judd’s 16-year- 
old daughter, Paige (SHARON HUGUENY), does weleome 
Parrish warmly, Paige, unlike her weakling brothers, is not 
afraid to stand up to her domineering father. Parrish 
catches Edgar setting fire to the cloth tent over the plants 
of a farmer who had defied Judd. In an angry meeting with 
Judd, Parrish quits his job. Alison believes Parrish now 
has no future. She gives him the air and accepts the mar- 
riage proposal of Wiley Raike. 


After a two-year hitch in the Navy, Parrish returns to 
the Sala Post farm. He leases 20 acres from Post, who had 
given up trying to fight Raike. Parrish cannot employ field 
hands, who are fearful of Raike reprisals against them. 
Paige Raike comes to his aid by enlisting her schoolmates 
to work weekends. She also hunts up Teet and other Post 
employees and induces them to return, 


Edgar is eager to crush Parrish. While making a show 
of writing names of Parrish’s workers in a black book for 
future reprisal, he drops a lighted match in the dry grass 
near a cloth cover on Parrish’s field. Parrish tears up the 
notebook and flings it in Edgar’s face. A fierce fight en- 
sues, watched by Post, Paige and Judd Raike and the Sala 
field workers. Parrish beats Edgar into abject submission. 
Then he realizes that Judd had watched without raising a 
finger to aid his son. 


Sala and Paige and the entire Tobacco Valley are aware 
that now Parrish has won his battle. 


RUNNING TIME: 137 MINUTES 
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Screen Seethes With Tangled Passions: 


‘Parrish’ Pits Families Against Selves 


Donahue, Colbert, Malden Head Cast 
Of Bright New Stars In Modern Tale 


(Advance Story) 


Star Has Envious 
Task: Dream Of 
Donahue At Night 


Diane McBain, who plays one of 
Troy Donahue’s three sweethearts in 
“Patrish;” opening 0) 7.60448 at 
Lome Onrenn  ee Theatre, was told by 
the film’s director to “think hard” 
about young Donahue during the day 
and “even dream about him at night,” 
if she could. 

Delmer Daves, director of “Par- 
rish” in Technicolor for Warner 
Bros., said he wanted 19-year-old 
Miss McBain to know Troy “like you 
would know a man who has changed 
your whole life.” 

Diane only knew Troy as a boy she 
had dated occasionally since she 
started acting at Warners about a 
year ago. No romance, just friends. 

“Then, when you look at Troy in a 
scene,” Daves told her in explaining 
the result of such mental condition- 
ing, “your face will show an under- 
standing of him, and not reflect just 
your feelings discovered in the re- 
hearsal immediately before.” 

Daves is known as a developer of 
young talent and was the director of 
“A Summer Place” which made Don- 
ahue a star. Diane is a pretty blond 
who played a straight romantic role 
in “Ice Palace.” Her “Parrish” role 
calls for a panoply of tense emotions. 

“Keep notes on Troy,” Daves also 
told her, “and on your own experi- 
ences in life paralleling those in the 
script. The results will surprise you.” 

Diane admitted that the “method” 
of Davies, who has often declared 
that there is no such thing as a 
system suitable for all actors, did pro- 
duce results. 

“Thinking of Troy as the hand- 
some, challenging farm hand of the 
story gave the real Troy different di- 
mensions for me. I know he hasn’t 
changed. It is I.” 

Would Diane still date him? 

“Of course,” she said. “But I 
think playing Alison has matured me. 
Going out with Troy again would 
seem like going out with a brand 
new date.” 

“Parrish” is a screen version of 
Mildred Savage’s novel laid in Con- 
necticut’s Tobacco Valley. Besides 
Troy and Diane the cast includes 
Claudette Colbert, Karl Malden, 
Dean Jagger, and Connie Stevens, 
and introduces 16-year-old Sharon 
Hugueny. 


TROY DONAHUE 
CLAUDETTE COLBERT 
KARL MALDEN 
DEAN JAGGER 
CONNIE STEVENS 
DIANE McBAIN 
SHARON HUGUENY 
Dub Taylor 
Hampton Fancher 
David Knapp 
Saundra Edwards 
Sylvia Miles 
Bibi Osterwald 
Madeline Sherwood 
Hayden Rorke 
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All Work, No Play 


For Film's Stars 


Hollywood actors playing field 
hands and actual field hands worked 
alongside each other in a strange 
juxtaposition of make-believe and 
real in the filming of Warner Bros.’ 


“Parrish,” opening 202.14). ¢<.. at 
the teats A Theatre. 
Producer-director Delmer Daves 


shot the picture on Connecticut To- 
bacco Valley farms like those de- 
scribed in the Mildred Savage novel 
with Claudette Colbert, Troy Don- 
ahue, Karl Malden, Dean Jagger, 
Connie Stevens and others. 

The glamor contingent planted 
shoots, hung netting to filter the sun- 
light and stacked leaves in the drying 
sheds, imitating the movements of 
the real workers just out of camera 
range. Scenes were made on the land 
of large growers such as Howard Mc- 
Cormick, Ford Ransom, and Howard 
and Warren Thrall, leading names 
of Tobacco Valley. 

They were shot by Daves over a 
stretch of four months to synchonize 
the story action to the steps in to- 
bacco growth. Photography is in 
Technicolor and the picture intro- 
duces 16-year-old Sharon Hugueny 
in a principal role. 


Parrish’ Co-Stars 


Title-Role 2 Films 


Two of the young feminine stars in 
“Parrish,” iopeniag 6.64. at 
theses nn.) acy. Theatre, have landed 
title roles in other pictures at War- 
ner Bros. because of their perform- 
ances in the recently completed film. 
Connie Stevens is working in “Susan 
Slade” and Diane McBain has been 
cast for “Claudelle Inglish.” Troy 
Donahue plays the title role in “Par- 
rish.” 


Parrish McLean 
Ellen McLean 
Judd Raike 
Sala Post 
Lucy 
Alison Post 
Paige Raike 
Teet Howie 
Edgar Raike 
Wiley Raike 
Evaline Raike 
Eileen 


Addie 
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CREDITS 


Written, Produced and Directed by. . Delmer Daves 


From the Novel by ........ 


Director of Photography 


ergo ae Mildred Savage 


Harry Stradling, Sr., ASC 


Art Director 
Film Editor 
Music by 
Sound by 
Assistant Directors 


Orchestrations by 
Costumes Designed by 
Makeup Supervisor 
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Leo K. Kuter 
Owen Marks 
Max Steiner 

Stanley Jones 

Chuck Hansen and 
Russell Llewellyn 
Murray Cutter 

Howard Shoup 


.. Gordon Bau, SMA 
... William L. Kuehl 
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novel, filming it on location in Con- 
necticuts famous Tobacco Valley, 
against the historic setting of the 19th 
Century whaling village at Mystic 
and at the luxurious Terra Mar 
Boatel and yacht club at Old Say- 
brook. 

Donahue is top-cast in the title-role 
of “Parrish”—as the restless young 
atavist who displays all of the re- 
sourcefulness and determination of 
his pioneer forebears in setting out to 
conquer the crop blights and grower 
rivalries endemic to the verdant To- 
bacco Valley. 

Returning to the screen after a 
five-year absence during which she 
starred on Broadway in hits like “The 
Marriage-Go-Round,” Claudette Col- 
bert portrays Donahue’s mother. Al- 
though she had no intention of re- 
suming her screen career, Miss Col- 
bert was attracted by the challenge 
the character of the mother repre- 
sented. Karl Malden stars as the self- 
styled ruler of the Valley who marries 
Miss Colbert and finds himself first 
sponsoring the career of his stepson 
and then in bitter conflict with him. 

Connie Stevens, Diane McBain and 
Sharon Hugueny are spotlighted as 
the rivals for Donahue’s affection. 


Submariner Donahue 


Has Gobs Of Hair 


Troy Donahue’s sailor uniform and 
all his activities aboard a U.S. sub- 
marine in Warner Bros.’ “Parrish,” 
opening ..... at the 0 013 Theatre, 
are strictly according to Navy regula- 
tion except for one thing—his hair- 
cut. 

Troy’s hair was comparatively long, 
as he had worn it throughout the 
rest of the picture, while the other 
sailors, all members of the crews of 
the USS Jallao and the Sea Robin, 
had butches. 

“In the tight quarters of a sub- 
marine,” explained an officer, “there 
isn’t room for a man with long hair.” 


BILLING 


Warner Bros. "25% 
Pictures Presents 5% 
“PARRISH” 100% 
Starring 
TROY DONAHUE 50% 
CLAUDETE COLBERT 50% 
KARL MALDEN 50% 
DEAN JAGGER 25% 
CONNIE STEVENS 25% 
DIANE McBAIN 25% 
SHARON HUGUENY 259% 
with 
Dub Taylor 10% 
Hampton Fancher 10% 
David Knapp 10% 
Saundra Edwards 10% 
Sylvia Miles 10% 
Bibi Osterwald 10% 
Madeleine Sherwood 10% 
TECHNICOLOR® 15% 
From the novel by 
Mildred Savage 15% 
Music by Max Steiner 3% 
Written, Produced 
and Directed by 
Delmar Daves 15% 
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Donahue, Malden Star In Drama 


The inevitable conflict between a domineering empire builder and 
his strong-willed stepson is captured in this scene between Karl 
Malden and Troy Donahue in the Warner Bros. Technicolor pro- 


duction of “Parrish,” opening 


at the Theatre. 
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Donahue, Claudette Colbert, Malden and Dean Jagger set the starring 
pace for three promising newcomers in the turbulent romantic 
drama: Connie Stevens, Diane McBain and Sharon Hugueny. 


Courtin 


Mat 2-B Still No. 858-304 


TV Star Stevens 


Turns Provocative 
in ‘Parrish’ Role 


Connie Stevens, star of ABC-TV’s 
“Hawaiian Eye,” undergoes a career 
metamorphisis that transforms her 
from the breathless, cute, giggly 
Cricket Blake of the air show to a 
small-size sexpot for “Parrish,” open- 
IMS erate tors Ab they srtiuetpats Theatre. 

In the Warner Bros. picture Con- 
nie plays the first of three sweet- 
hearts of Troy Donahue. She is a 
worker in the tobacco fields, not a 
wench but used to being around them. 

The blond, five-foot-two actress 
showed up for her first scenes in a 
tight cotton dress with one relaxed 
shoulder strap. Her arrival on the set 
inspired some friendly whistles. 

“IT didn’t realize Connie had 
measurements,” said one of the crew 
who had worked on her TV shows. 
As Cricket Blake, it never mattered. 

Connie’s initial shots for “Parrish” 
involved a clinch with Donahue, 
filmed on the shore of the quiet, dark 
Farmington River in Connecticut’s 
Tobacco Valley where exteriors were 
made. 

The scene ended in a long clinch 
that left both young stars a bit out 
of breath. 

“That’s my first real screen kiss,” 
Connie said. “I was kissed by Jerry 


Director Avers New Faces 


Worth Extra Time, Effort 


Delmer Daves, who directed “A Summer Place” and is known 
as a maker of young stars, has a chance to hit the star jack pot 
with four players in his new Warner Bros. picture, “Parrish,” 


opening at the 

Troy Donahue, whom Daves helped 
elevate to the top echelon through 
“A Summer Place,” heads the young 
contingent in the “Parrish” cast and 
already has it made as far as stardom 
goes. 
Lewis in ‘Rock-a-bye Baby’, but 
Jerry doesn’t kiss like Troy.” Any 
teenager would quickly agree. 

“In TV I get pecked on the cheek 
once in a while, but no kiss with 
feeling. 


“My role in ‘Parrish’ is the first 
one | have ever played requiring 
great emotional effort. Everything | 
have done up to now—my singing, 
TV shows and past films—was light- 
weight by comparison. 

“My part of Lucy has me fall in 
love with Troy almost at first sight 
and give myself to him freely. But in 
the end another girl wins him. 

“T am working very hard,” said the 
suddenly serious-faced Connie who 
won't be 22 until August 8. “I’ve got 
to show the studio that I can do other 
characters besides Cricket Blakes.” 


The problem actors have getting into the mood and building 
to emotional peaks is never given a second thought by the efficiency- 
minded production department when scheduling the order of scenes 
to be shot on any day. Troy Donahue, the handsome new heartbeat 
of teen-agers, was faced with such a cold-hearted, mechanical lineup 
for a series of torrid kiss scenes in Warner Bros.’ “Parrish,” open- 
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“T had to make love to three different girls in one morning,” 
Troy reported with an expression that indicated that he didn’t like 


the idea. “They’re different types and 
my feeling for each one in the story 
was different. 

“First there was supposed to be 
Connie Stevens,” continued ‘Troy. 
“She plays a worker in the Connecti- 
cut tobacco fields. I’m a field hand, 
too, at this point in the story, and our 
relationship is not really that of love 
—just a couple of youngsters meet- 
ing sex for the first time. 

“Right after the scene with her, I 
was slated for some scenes with 
Diane McBain, whom I love much 
more than Connie in the film. Then 
later I’m romantic with Sharon 
Hugueny. Sharon turns out to be my 
real love, but our kissing is tender, 
and mostly we gaze into each other’s 
eyes.” 

Handsome, 6-foot-3 Troy dates lots 
of girls—among them have been both 
Connie and Diane. And although the 
love stuff should be a breeze for him, 
there is always the danger of a hitch 
on a film set. 

On the morning in question, Con- 
nie was delayed doing a “Hawaiian 
Eye” sequence for her TV show and 
wasn’t in costume. The schedule was 


Troy Donahue stars in the title 
role of Warner Bros.’ Technicolor 
production of “Parrish” as the 
ambitious stepson of a tobacco 
tycoon in the provocative drama 
opening .... at the .... Thea- 
tre. Donahue becomes romanti- 
cally involved with Connie Stev- 
ens, Diane McBain and newcomer 
Sharon Hugueny in the _ film 
which also stars Claudette Colbert 
and Karl Malden. 

Mat 1-A Still No. 858-662 
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reshuffled, and Diane instead went 
to bat. 

Troy had to change his costume to 
pajamas and bathrobe and adjust his 
romantic mood from Connie to Diane. 
In the substitute scene, Diane slips 
furtively into the garage apartment 
behine Ler father’s house. The meet- 
ing is stealthy, and they are fright- 
ened when Claudette Colbert, as 
Troy’s mother, returns home. Troy 
takes Diane quickly into his arms for 
a long kiss and whispers: “I love you, 
Lucy.” 

“Cut!” yelled Director Delmer 
Daves. Everyone was laughing. Lucy 
is the name of the character played 
by Connie Stevens. Diane plays a girl 
named Alison. It is a mistake that 
has been made by many a fellow in 
real life. 

Troy, however, did the next takes 
perfectly and moved on to another 
set to join Connie. It is a tobacco dry- 
ing shed on a Connecticut. Troy is 
dressed in levis and a windbreaker, 
and Connie is wearing a tight cotton 
dress with a lazy shoulder strap. 

Troy and Connie play the scene 


Popular young TV and reeording 
star Connie Stevens turns into a 
sultry temptress as the young 
girl who introduces Troy Dona- 
hue to love in Warner Bros.’ 
Technicolor production of “Par- 
rish,” opening at the.... 
Theatre. Claudeite Colbert and 
Karl Malden also star in the ro- 
mantic drama in which Diane 
McBain and Sharon Hugueny are 
rivals for Donahue’s attention. 


Mat 1-C Still No. 858-663 


g Connie, Sharon, Diane Delightful 
But Confusing Day's Work For Donahue 


correctly, but the shoulder strap 
doesn’t fall down over Connie’s arm 
the way Director Daves wants it to 
when the lovers go into a clinch. The 
wardrobe woman is called in while 
Troy and the crew wait patiently. 

“Let’s try it again,” says Daves 
when she finishes. This time the loose 
strap does fall on cue, making a 
pretty and provocative picture of 
Connie that’s not at all like the giggly 
Cricket character she plays in “Ha- 
waiian Eye.” 

Now Sharon Hugueny is brought 
before the hungry camera. Her scene, 
like those of Diane and Connie, is 
part of a longer sequence, sections of 
which had been shot on other sets 
on other days. 


“T age from 16—that’s my real age 
—to 21 in the story,” says Sharon 
breathlessly. “But at this point I’m 
16. ’'m in love with Troy, but he 
doesn’t know it because he’s in love 
with Diane and has just had an angry 
scene with my father, played by Karl 
Malden, and is leaving to join the 
Navy.” 

The setting is a dock alongside a 
large yacht. As Troy leaves the yacht, 
Sharon leans over the rail to say 
goodbye and kiss him tenderly. 

Daves regards this as a sensitive 
scene—more difficult than the others 
Troy has just played. On the first 
take, Troy is a bit too reluctant in 
handling his side of the kiss. 

“Put a little more pleasure into it,” 
directs Daves. The next take doesn’t 
suit Daves either. Troy is too aggres- 
sive. “Remember she’s only a little 
girl at this point Give her a big 
brother sort of kiss.’ 

Troy managed the big brother kiss 
correctly on the next take, and just 
as his and Sharon’s lips parted, Daves 
shouted “Cut. Lunch.” 


Screen Newcomer 
Lenses Film Short 


Hampton Fancher, 21-year-old ac- 
tor who makes his motion picture 
debut in Warner Bros.’ “Parrish,” 
Opening..>....-< ABIENE carats’ s Theatre, 
is producing a film of his own, a 20- 
minute work titled “Beach Parking.” 

Described as “a satire which de- 
picts the ridiculousness of people who 
try hard to be accepted,” Fancher 
wrote. the film and will direct and 
appear in it, with Joan Blackman in 
the leading feminine role. 

In “Parrish,” Fancher is seen with 
Troy Donahue, Claudette Colbert, 
Karl Malden, Dean Jagger, Diane 
McBain, Connie Stevens and Sharon 
Hugueny. The Technicolor film was 
written, produced and directed by 
Delmer Daves. 


Lovely Diane McBain stars as 
spoiled debutante who makes a 
determined bid for Troy Dona- 
hue’s love in Warner Bros. Tech- 
nicolor production of ‘‘Parrish.” 


Mat 1-B Still No. 858-665 
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The quartet with star promise are 
Connie Stevens, Diane McBain, Shar- 
on Hugueny, and Hampton Fancher. 
Their roles in the drama, based on 
Mildred Savage’s novel, abl have the 
emotional tug, the light and shade, 
and the dramatic potential to push 
them into film eminence if they click. 

Miss Stevens is already a star on 
TV, appearing in the “Hawaiian Eye” 
series each week on ABC as the sing- 
er, Cricket Blake. Connie hopes to 
hit the top on the motion picture 
screen, too, through her change-of- 
pace role in “Parrish” in which she 
plays a farm hand too free with her 
love for Donahue. 

Miss McBain follows Miss Stevens 
in Troy’s gamut of sweethearts. Miss 
McBain played an important role in 
Warners’ played, “Ice Palace.” She 
has been in many of the studio’s TV 
productions and is a co-star with 
Troy in the popular “Surfside Six.” 

She, too, hopes to pull herself to 
screen stardom in “Parrish” as the 
reckless, jealous, too-beautiful school 
girl in love with Troy. 

Miss Hugueny, only 16, is playing 
her first screen role as Troy’s step- 
sister through the marriage of Troy’s 
mother, Claudette Colbert, and 
Sharon’s father, Karl Malden. The 
stage crew applauded her first screen 
test on the set, a rarity. It is Miss 
Hugueny, who ages to 19, who wins 
Troy’s heart in the final scenes. 

Fancher, making his screen debut, 
danced under the name of Mario 
Montejo in Spain and elsewhere in 
Europe. Hampton Fancher is his real 
name. He was born in Los Angeles 
and is 21, the same age as Miss 
Stevens. 

He has been called a “young 
Humphrey Bogart” and also a “young 
Clark Gable.” He plays a heavy in 
“Parrish,” the son of Malden and a 
dangerous adversary in Troy’s strug- 
gle to find independence. Troy, 23, is 
the oldest of the younger-stars in the 
picture. Miss McBain is 19. 

Daves produced as well as directed 
“Parrish,” photographing it in Tech- 
nicolor in the actual Connecticut 
locales depicted in the book. 


5 tudio Tracks Young Actress Deep Into 
South American Jungle For Screen Role 


Saundra Edwards learned that she 
had been cast in Warner Bros.’ “Par- 
nish,” Openings: 1.0. 2: atrthie er. 
Theatre, from an Indian guide in an 
Ecuador jungle. The young actress 
had left Quito three weeks before 
with the party of an explorer friend, 
Herman Jesson, to trade with the 
Cayapa Indians. 


Warner Bros. asked its representa- 
tive in Quito to locate Saundra and 
he engaged the guide to track her 
down. 

“T always dreamed of making a 
jungle trek,” explained Saundra, who 
is a Warner contract player, “and 
when the opportunity came I flew to 
Quito on the first plane.” 


Colbert Returns In ‘Parrish’ 


Diane McBain, as the reckless young woman who resists the advice 
of her companion-chaperone, and Claudette Colbert star with Troy 
Donahue, Karl Malden, Dean Jagger, Connie Stevens and Sharon 
Hugueny in Warner Bros.’ Technicolor romantic drama, “Parrish,” 


opening 
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Restlessness Leads Teen-ager 
To Bid For Screen Stardom 


Teenage boredom—the kind any kid feels sometimes during his 
growing up period—put 16-year-old Sharon Hugueny on the trail 
to fame and perhaps in the future a fortune. 


Only a few months ago this bright, 
brown-eyed girl was just another 
member of the junior class at Cleve- 
land High School in Reseda, Calif., 
suburb of Los Angeles. 

Today she is a budding celebrity, 
plays the pig-tailed, bicycle-riding 
charmer who wins Troy Donahue in 
Warner Bros.’ “Parrish,” opening... 
at the Theatre, and expertly 
signed autographs with a_ smiling 
“thank you” for fans at the film’s 
Connecticut location. 


Sharon, trying to keep a clear head 
in the swirling new world into which 
she has been catapulted, says: 


“This all started because I was 
bored—bored with school work, home 
routine and even dates, and decided 
to join an amateur little theatre for 
kicks. 

“T went to Welder Daniel who di- 
rects the Northridge Theatre Group 
in my neighborhood, and he gave me 
a tryout. My only previous acting ex- 
perience was playing in a_ school 
production of “Charlie’s Aunt’.” 


Daniel coached Sharon for a few 
months, then cast her in “Gigi” at his 
Hollywood Workshop Theatre. A film 
agent saw her, brought a Warner 
Bros. talent scout around the next 


night, and Sharon’s whole life 
changed. 
The studio tested Sharon in a 


scene from “Blue Denim” and_ her 
performance won applause from the 
set crew, a rare accolade. On her 
16th birthday, last Feb. 19, she signed 
a term contract, was cast in “Par- 
rish,” and in a few days taken out 
of school and enrolled in the studio 
classroom. 


A few days there and she was 
traveling out of California for the 
first time in her life, flying in a plane 
for the first time, and posing for her 
first newspaper picture. With her at 
the Connecticut location were her 
mother and a school teacher. 


“Parrish,” based on Mildred Sav- 
age’s novel of the “Tobacco Valley” 
in Connecticut, will give Sharon the 
chance to work with Claudette Col- 
bert, Karl Malden, Dean Jagger, Con- 
nie Stevens and Diane McBain, 
besides Donahue. 


What does it feel like to go from a 
nobody to a somebody in less than 
three months? 


“IT haven’t had time to think about 
it,” she says simply. 

Although she admits to an “Alice 
in Wonderland” feeling, Sharon is 
outwardly unaffected by the big 
change in her life. She has poise, 
self-assurance and confidence, and is 
not bothered by audiences or the 
crowds who watched her work in 
Connecticut. 


As the character Paige, daughter of 
Malden, in “Parrish,” the pretty 
Sharon matures from a 16-year-old to 
a womanly 19-year-old in the tobacco 
farm drama, which Delmer Daves 
produced and directed in Techni- 
color. 


Producer-director Delmer Daves 
whose previous screen effort was “A 
Summer Place,” the picture that 
made a star of Donahue, required a 
lengthy schedule to put “Parrish” on 
film. The story is backgrounded by 
the development of tobacco plants 
from seedlings until stacked in the 
drying sheds. 


Famed Port Makes 


‘Parrish’ Film Bow 


Connecticut’s No. 1 tourist at- 
traction—Mystic Seaport—is a set- 
ting for scenes between Troy Don- 
ahue and*® Claudette Colbert in War- 
ner Bros.’ “Parrish,” opening....... 
at the Theatre. 
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The re-built 19th century whaling 
village at Mystic attracts 300,000 
visitors annually. No motion picture 
troupe had been permitted to work 
there before by the Marine Historical 
Association, non-profit organization 
operating the historic attraction. 


“Parrish,” based on Mildred Sav- 
age’s best seller, is a drama of Con- 
necticut’s Tobacco Valley, filmed in 
Technicolor. 


Newcomer Sharon Hugueny sky- 
rockets to screen stardom in her 
film debut in Warner’ Bros.’ 
Technicolor production of ‘‘Par- 
rish,”? opening ......... at the 
Theatre. The young 
beauty vies with Connie Stevens 
and Diane McBain for Troy Don- 
ahue’s love in the provocative 
drama which also stars Claudeite 
Colbert, Karl Malden and Dean 
Jagger. 

Mat 1-D_ Still No. 858-664 


Savage Novel Tops 
Million, On Screen 


Book sales of Mildred Savage’s 
“Parrish” have now passed the mil- 
lion mark, according to figures re- 
ceived at Warner Bros. The studio 
recently completed shooting of a 
Technicolor motion picture based on 
the story and opening ........ at 
the: 280.5 etre Theatre. 

Longmans recently published the 
novel in England and editions have 
been issued in German, French, 
Dutch, Swedish and Danish. “Par- 
rish” was selected for the Literary 
Guild Book Club membership and 
also for Doubleday Dollar Book Club 
and put out in soft cover by Pocket- 
books. 

Troy Donahue stars in the title role 
of the motion picture. Also starring 
are Claudette Colbert, Karl Malden, 
Dean Jagger, Connie Stevens, Diane 
McBain and Sharon Hugueny. Del- 
mer Daves produced and directed. 
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it's Love At Last 


For Oscar Winner 
Malden In ‘Parrish’ 


Karl Malden waited a long time 
for romance to hit him on the screen. 

“Now, in my later years,” he 
laughs, “I finally play a love scene in 
‘Parrish.’ It has hand holding, kisses, 
romantic dialogue and_ everything 
that a man my screen age could hope 
for. 

“And it’s with Claudette Colbert, 
an expert at this kind of acting.” 


Malden has played villains and 
nice guys galore since he won star- 
dom and an Academy Award for “A 
Streetcar Named Desire.” He plays 
a tough tobacco tycoon in “Parrish,” 
OMEMIMG RMicverciereis Gtethey.s eae secre: 
Theatre, but Miss Colbert touches 
a soft spot in his armor. He proposes 
to and marries her. 


“T always wanted to have a try at 
romance,” admitted the ridge-nosed 
actor. “I came close to it in ‘Street- 
car’ with Vivian Leigh, but Marlon 
Brando was the leading man in that 
so I don’t consider my scenes with 
Vivian made me a romantic figure. 


“T thought doing love scenes would 
be hard,” continued Malden. “You 
know something? They were easy. 


“When I did play scenes with 
women in other pictures, I was usual- 
ly supposed to be revolting to them. 
In ‘Baby Doll,’ for instance, I chased 
Carroll Baker through the whole pic- 
ture, but she never gave me even a 
kind look. 


“Tt was the same in ‘The Hanging 
Tree.’ Maria Schell would rather have 
held hands with a leper than with 


me.” 


Now that Karl has had a chance 
at being a screen lover, he was dubi- 
ous about more romance scenes. 


“T would like to do stories in which 
I had a love scene or two,” he ex- 
plained, “but I don’t think it’s in the 
cards for me. Look at my face. I’m 
about as far from Barrymore as you 
can get. 


“Like any man who has found love 
late in life, I’ll have to be satisfied 
with my one chance,” said Malden. 


In “Parrish” the love affair of Mal- 
den and Miss Colbert parallels that 
of Troy Donahue, Miss Colbert’s son, 
with various girls in his teen-age 
bracket. 


The Technicolor drama, based on 
Mildred Savage’s novel, is laid in 
Connecticut’s Tobacco Valley where 
most of the tobacco for cigar wrap- 
pers used in the United States is 
grown. 


Parrish’ Cast Blends Veteran 
Talents, Promising New Faces 


Speaking in technical terms, the biggest difference between 
youthful actors like Troy Donahue and experienced ones like Karl 


Malden is about five camera “takes.” 
That’s the way Delmar Daves, who directed both these players 


in “Parrish,” opening .— 4... <=. 


Warner Bros., sums it up. 

Daves was thinking about produc- 
tion time and what it costs to present 
new, young personalities on the 
screen. In “Parrish,” Donahue por- 
trays the step-son of Malden. 

The “Parrish” cast is full of new 
screen faces selected by Daves who 
believes the time and money spent 
in working with young actors is paid 
back at the box office. 

Besides Donahue, 23, the motion 
picture has Connie Stevens, 21; 
Diane McBain, 19; Sharon Hugueny, 
16; Hampton Fancher, 21; and David 
Knapp, 21. All have starring or im- 
portant roles. 

“T can ask Karl Malden to play a 
scene,” explained Daves, “and he can 
get the most out of it after about two 
takes. 

“Troy Donahue lacks Karl’s long 
years of stage and film training. Troy 
has confidence and talent, but he still 
has many tricks to learn that a veter- 
an player uses to advantage. 

“To get the best out of Troy I go 
over a scene more often, and shoot 
it maybe six or seven times. The same 
is true for the other young players, as 
compared with Claudette Colbert and 
Dean Jagger of the ‘Parrish’ cast. 
Miss Colbert and Dean can wring out 
a role in an average of two takes. 

“But we need new faces,” con- 
tinued Daves. “A big share of our 
screen audiences are young and they 


SE (ie ex tte ces 


Theatre, at 


Donahue, McBain Film Lovers 


Despite her father’s efforts to prevent their meeting, Diane McBain 
as a headstrong debutante and Troy Donahue, one of her father’s 
field hands, become romantically involved in clandestine nocturnal 
meetings in the Warner Bros. Technicolor production “Parrish,” 


opening =. ..). « AWC Grow ot 


Theatre. 


Mat 2-B_ Still No. 858-875 


Colbert Startles Herself With Decision 
To Return To Movie Screen In Parrish’ 


Claudette Colbert really thought she had written finis to her 
motion picture career and would work only on the stage, of which 


she is a proud product. 


Then came the offer to play Troy Donahue’s mother in Warner 


Bros.’ “Parrish,” opening 


at the Theatre, and 


the actress, changing her mind about her screen status, accepted 


“embarrassingly fast.” 


Emphasis On Youth 


Troy Donahue and Connie Stev- 
ens find themselves enmeshed in 
a twisted web of love in this scene 
from Warner Bros.’ Technicolor 
production of “Parrish,” open- 
AND cee stairs AL tThes. ni. . Uneatre, 
also starring Claudette Colbert, 
Karl Malden, Diane McBain and 
Sharon Hugueny. 


Mat 1-E_ Still No. 858-39 


Director Surrounds Donahue 


With New Talent In ‘Parrish’ 


Troy Donahue, the teenagers new heartbeat, is cast with 
Claudette Colbert and a group of bright young stars in the Warner 
Bros.’ drama, “Parrish,” a Technicolor production of Mildred 


Savage’s novel, laid in Connecticut’ 


like to see actors with whom they can 
identify themselves. I believe the 
‘Parrish’ cast is nicely balanced be- 
tween the young and the experienced 
stars—something for the customers of 
all ages.” 

Daves pointed out a danger in 
using young stars. 

“Many times a young player be- 
comes a star through his performance 
in a single picture, such as Donahue 
did because of ‘A Summer Place.’ 
The next director who gets him fig- 
ures that, since he is now a star, he 
doesn’t need the careful rehearsals 
anymore. 

“So many a new player turns in an 
uneven performance in his next film. 
V’m glad I had the chance to work 
with Troy again, after directing him 


in ‘A Summer Place’.” 


“Parrish” is based on Mildred 
Savage’s novel about the people in 
Connecticut’s Tobacco Valley. It is 
filmed in Technicolor. 


s Tobacco Valley, opening..... 
ab Ee ee acto Theatre. 

Miss Colbert plays Donahue’s 
mother in the film, her first Holly- 
wood appearance in five years. She 
has been starring on Broadway and 
for two years enacted a lead opposite 
Charles Boyer in the stage hit, “The 
Marriage-Go-Round.” 

The “Parrish” cast is divided into 
the youth and the mature segments 
of players, whose romantic and per- 
sonal problems run in a startlingly 
parallel pattern in the picture. Karl 
Malden and Dean Jagger appear 
among the older group. 

The young stars, besides Donahue, 
include singer Connie Stevens of 
TV’s “Hawaiian Eye” fame, playing 
the straight dramatic role of a to- 
bacco farm worker who falls in love 
with Donahue. 


Two other girls also fall hard for 
blond, 6-foot-3 Troy, who portrays a 
tobacco farm worker, also. They are 
Diane McBain, 19-year-old golden- 


picture,” said Claudette. “You can’t 
suddenly start playing character roles 
after you’ve been doing leads for so 
many years. 


“Most of the mother parts offered 
me were too Pollyanish and other 
older women roles didn’t seem very 
strong, especially after I had always 
played leads. But this mother in 
‘Parrish’ who finds her own love life, 
even as her son finds his, was the 


kind of character I had hoped to 
find.” 


Claudette had just finished two 
years on Broadway as the star of 
“The Marriage -Go-Round” with 
Charles Boyer. 

“T had planned to take a long rest,” 
she added “Instead, here I am back 
in action again. I took the part right 
away.” 

“Parrish,” in which she marries 
Karl Malden although her 19-year-old 
son, portrayed by Donahue, dislikes 
his new father, is the star’s first 
Hollywood picture since “Texas 
Lady” five years ago. 

It brought her back to her Beverly 
Hills estate where she had spent only 
a month, during the summer layoff of 
“The Marriage-Go-Round,” in two 
years. 


“Being home again was wonder- 
ful,” exclaimed Claudette. “Although 
I grew up in New York and love the 
city I didn’t realize how nice it was 
to be back in your own house.” 


Claudette will celebrate her silver 
wedding anniversary this year. She 
is married to Dr. Joel Pressman, 
prominent surgeon on the research 
medical staff of the University of 
California at Los Angeles. Dr. Press- 
man made frequent trips to New 
York during her long Hollywood ab- 
sence, and they spent several months 
in Europe. 


“Tovarich” was the last picture 
the star made at Warner Bros. The 
studio has now quartered her in her 
same old dressing room, Room 0 in 
Building 4. 


The persuasion of Delmer Daves, 
producing and directing “Parrish,” 
brought Miss Colbert back to the 
screen. Daves could see no one else 
in the mother role. The cast of “Par- 
rish,” a Technicolor effort based on 
Mildred Savage’s novel laid in Con- 
necticut’s Tobacco Valley, includes 
Dean Jagger, Connie Stevens, Diane 
McBain, Sharon Hugueny and a host 
of young newcomers. 


haired beauty who screen debuted 
recently in “Ice Palace,” and 16- 
year-old Sharon Hugueny, who makes 
her motion picture bow in a star- 
ring role. 
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